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ing on Mznharan’s upper
cast side has been transformed by Horst
Design International (HDI), Cold
Spring Harbor, Long Ishand, inte 2
serene residential-lke seuing for the
Wind & Water gift shop. Basing therr
design an owrer Fran llagan’s shiloso-
phy of feng shui, HDI brought a sense of
peace, balance and harmony with nature
‘nio the stores intenor wsing color con-
rast md texnure.
Whew shoppers 2ep bside, they fud
1 $oothing and warm tradional interior
enhanced with namal bur hourious

A tzxible, versatile environment was created, as well as custom adjustable shelvinz units tor dif-
ferent size iems, By opening the ceiling, more space was available for meschandise.

AS SEEN IN GIFTWARE NEWS

Horst Design Creates
a Special Environment for Wind & Water Gift Shop

wterals,  “Cherrywoud  cabiveny.
stained maple Hoors, various shades of
seafoam green and nchre, carved nrna-
mental detaling alorg the perimercr
caszwork 2nd on the fixtures help shop-
pers rzlax and feel good,” says Bernhardt
Rumphorst, principal dssignar/planner
<t Hurst Deesign Tnternatiomal,

“We balanced a variery of different
texruires thar ymi might expecr m see in
Japansse design inspired by feng shui,”
explains Rumphorst. For example, a
sisal wallcovering made of grass from the
orient brings oseople close to nature.
Cellivg bunds wstead of sheetock ue-
are a more homey look while a textured
stone material in the center is juxta-

Passersby are drawn into the store by te soft golden halo emanating from a huge dramatic ceil-
ing oculus lit from abeve in the center of the store,
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hard-edged granites or marbles are used.
Shoppers are energized by HDI=
lighting concepr and subliminally mati-
vated to leisurely move throughour the
store and view the product assormment.

“Passersby are drawn into the stozy by
the soft golden halo emenaing from a
huge dramanc cabng oculus lic frem
ahove in the center of rhe smre,” says
Rumphorst. In addition, the lighting
highlights the unique stone floor belaw.
Throughout the swore, incandescent
curved track and recessed lighting high-
lighit e inerehiandise.

According to Fidel Miro. design and
planning directar of HDL “If you draw a
linc on the oci].i.ug_, people will follow ir.”
That is way the well-defined lighting
pattern eventually leads shoppers to the
rear of the store where they find a
dcpar.uu:ul. devored w suphistiuul.cd
children’ dolls like Madeleine and Licle
Lula, animals, haoks and erafis.

The focal point of this arca fearures a
lzrge eyecarching fireplace of Nantucket
red woodwork with products display=d
on the mantel and mirrored niches
asove. At Chrstnas, the freplace 1s
used as an evorcative showcise for
mimenus children’s irems. Whod care
ings of nbsons and cherubs ctched on
the fireplace as well as the carved ele-
phane, reminiscent of ‘Babar’, hung
above the she]ving units create a cozy
yer playtul feeling,

Wind & Waters 1500 square feze of
srrear level space conraing an array of
cxclusive large and small imperted gints
and unusual home decorative accessories
from the Phillipines, rarging from
curios, ceramie and wmushl iran tables,

iy, oy, CJodks, bedslees and
linens, to a chidrens area, bath prod-
uzts, dinner ware and more. According
to llagan, the storc’s successful design
artracts people to the items by evoking a
qualitv image.

“Dige to the enormous amount of a
constantly changing product mix and
merchandise density, we created a flex-
b e, versarile enviranment as well ag cus-
tom adjustable, shelving units for differ
ent size items,” notes Rumpharsst, By
opening the celing cavity, we gamned
more -SPQ.CE Fﬂr tl-le mercha.na.ise.-

MNo ouly did [T design the exterion
and interior of the store according to
feng shul, bur the firm also carried the
theme d‘lrough to the packaging. The
shopping bag and accompanying store
packaging reflect the store design ard
rerail chilosophy. Wind 8 Water els-
ey die Ex)l'ird}"‘:d w0 lj.lt I.li‘l.g HJU][B
with the new logo of 2 mermaid (water)
reaching out o burte-flies (wind). A
pocm choscr by the owner for its ‘love of
the joy's of life" theme is printed in two
quadrants on thz bag and packaging.

Horst Design International is an
award-winning revail planning and
design firm ranxed among thz wp 30
rerail designers in North America hy
Viswal Merchandismg ¢ Store Design for
the past few years, HDI's president
Douglas Horst and his design team a-e
credited with over 45 million square fest
of successful store imaging for all types of
merchandising, Accerding w0 HLDL, a
suecessfil rerail envitnnment creares an
cntertaining and cnc.rg"zcd ALMAsPACC
that is both persuasive, long lasting and
seductive — inspiring the shoppers and
COfl‘ECIIY Pfomodn.s d'le Pmd'um. 5”

The: focal point of the children's arza feztures a large eyecatching fireplace of Nantuckst red
waoodwork with products displayed on the mental and mirrored niches asove.



