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As orie of HDI wop ten projects, Elder Beerman Department Storet Fragrance Wall
serves as i focal backdrop to the cosmetizs iection, topped by mternally lis graphics.

Horst Design
International

Branding design around the world

What ts the hisiorical foundation of your
firm?

Founded in 1986, HDI was devel-
OPCd on a cuitur\: OF Cre:!ting remil
environments that would drive sales.
We Prov'ldé slrategic, interior and
archirecrural design/planning. mer-
ch:u:ldisi.ng, lighting design and graph-
ics/packaging-all culminating in a
unique brand image.

Wihat is your firms basic philojophy?
HDI stand: firn on the facr that
we are 10 business to help our clients
iHCi‘EﬂRE 511&5‘ througi’l iﬂ"f‘nl ve
design sclurions. Listening (o i
client’s needs) is 2 trait as important as

good desigi. 1TDT encourages clients

to verbally express every aspect of

their business so thar final design solu
nons will be as poignant as possible.
Everything we do ic abour achieving
the cliert’s cote objectives.
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What are the firm's heaviest design
influcnces!

As designers, we are influenced by
almost evesything we see. We sravel the
world and visually document great his-
torical and modern architecture/interi-
ors, landscapes, namre, the ars (paine
ings. senlprire, fzshicn, music, theater.
e.) and o course the people of vasious
cultures (cbserving what makes them
tick). My father is a designer and my
mom is a world renowned artist—both
have inspired me from a verv young age
to be creative in everything [ do,

What specific project has presenced the
biggest challenge for your company?
Why?

Qur next project, of course. Because
like almost all the ones before i, we will
need w develop a design solution tha:
hes never bzen done before, s
unicue/effective and maximizes sales. I:
will need ro be flexible, fit in more mer-
L.lld.lllilsc lJ It Il)ok morc SPZICIO‘US It ‘(11[

Phatea: Elliot Fine Photegraphy, Mow York

have tc armract the new ranget custormer
withonr miming away the current shop-

';JEl'hv ll \'\in l'l:cd 0 Crcate 4 strl:mg new
brand image and portray the corporzte
philasephy in a clear singular architec

rural solunion. Oh, and of course, itwill
aeed to be done ar a breale-neck saezd
on a very affordzble budger. Bu it is
that challenge thar defines why we love
whar we de.

Wohat wis the mast unexpected thing
that ever bappened while working on
a preject?

While completing the archirecruzal
design of a resicential project in the
Hamprons, the cient was so delighred
wirh the results thar he made it known
that he was in the retail business over-
seas. The nexr thing [ knew, within two
W‘Cd\'ﬁ WC WCre on a Wl'lil'l.wllnd tour
thronghour Tokyp, Hong Korg,
Shanghai and Beijing starting on the
design development of a limired retail
rollour in China

What do vau think i the one hottest
emeTging trend in resl todday?

From our perspective, the only
consiscent trend (for all retailers)
seems to be life is a bit faster pacad
and the projects need 1o be addressed
accordingly. A specific marker end
for onz client may be a non-issue for
the mext. Retailers overall really sl
want the same core objectve—ta szll
more merchandise. Each retailer is
different and how to acateve specif-
ic objectives will be 1 unique, intelli-
gent solution (not a trendy one). The
trend todzy is the same as always—
lers sl merchnndise and do it quick-

ly and affordably.

Wibere does the fivm look for new tal-

ene? How docs it ewltivate new talent?
We are constantly inundated with

resumes From all over the word, from

AS SEEN IN DISPLAY & DESIGN IDEAS

The Eastern
Mountain Sports
seove in Boston,
ranked as onz of
TIDE Lap Ia f.rqf—
ects, is anchored at
f;)(.‘ redr w:&é 3}:’-‘3
footware section.

which we czn choose. We have zn
attiliate in ‘lokvo from which we cur-
rently have an enthusiastic intern
warking for us. We have an extremely
talented ard experienced senior sraff
that cnjoys nurtuing and eaching
new team members.

Honors & Awards

+ [SPfVM+5D Honorable Mention—
Eastern Mountain Sports Flagship
Store, Boston

+ NASFM Grand Prize—Woalrich
Quilet Storz, North Conway, N.H.

+ [SF/YM+SD Honorable Mention-
Elder Becrman Department Store of
the Future, Warsaw, Ind.

+ Gifts & Decorative Accessories
Gold Award—Wind & Wazer
Flagship, New Vark

= ISP/YM+5D Honorable Mention-
Dick’s Clothing & Sporting Goods,
White March, Md.

+ VM4+SD Independents Day Firse
Place Award—Wind & Water,

New York

Top 10 Projects,

accurdmg to HDI

Elder Beerman Deparcment

Stores, Dayton, Ohio

Wonlrich Ouirlers S-nres,

Woolrich, Pa

3. Eastern Mountain Sporrs.
Peterborough, N.H.

4. Dick’s Clothing & >portng
Goods, Pirsburgh

5, Century 21 Department Stores,
Brocklyn, N.Y.

6. Memo Kid’s, Brooklyn, N.Y.

7. lmagination Foundation, Beijing,
Chliza

8. Wind & Water Gifts, New York
Erchwon Mountain Sports,
Chicago

10. Marzolo Shoes, Milan, [taly
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Location:

The Horst Building
3 Harher Road

Cold Spring Harbor
New York. NY 11724
Tel.: (631] 692-0933

Fax- (631) E92-0935
www.horstdesign.com

No. of employees: 26
Years in busingss: 15
President, CED: Douglas B, Horsl




